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Sponsors, Prospective Sponsors and Advertisers 
 
 
  
Dear Sponsors, Prospective Sponsors and Advertisers, 
 
It is my pleasure to announce the new Telepresence Options program for 2010 and the upcoming launch of our new 
website: The Telepresence and Videoconferencing Catalog.  The new website replaces the existing Solution 
Snapshot Catalog which is one of the most popular sections of the Telepresence Options website. The new catalog 
has a superb new look, more functionality, more categories, and much improved user interface.  
 
For existing sponsors this reflects the growing value of your Telepresence Options sponsorship.  Indeed, in addition 
to this free upgrade I am pleased to announce that the traffic to the Telepresence Options website has doubled from 
an average of 747 sessions per day in 2009 to 1479 1648 2100 session per day and growing! You can review the 
complete Telepresence Options website statistics Here.  
 
We believe that the launch of the new and improved Telepresence and Videoconferencing Catalog will further 
accelerate the traffic to the Telepresence Options website as the site will be connected via our new navigation bar 
which connect the two sites as well as our YouTube Channel, Twitter account, and Telepresence Industry 
Professionals! 
 
Finally, the new Telepresence and Videoconferencing Catalog offers marketers the opportunity to differentiate their 
offerings and reach prospective customers at the most critical stage of the buying process: As they are actively 
researching their telepresence and videoconferencing options! The catalog offers the ability to target specific 
advertising to buyers who are researching a specific category: “Telepresence Group Systems”, “Executive 
Systems”, “Unified Communications”, or “Video Network Infrastructure” as examples.  
 
For existing Telepresence Options sponsors we have moved your existing catalog entry(s) to the new and improved 
catalog.  Please review them for accuracy at www.TelepresenceCatalog.com .  If you are interested in additional 
catalog entries and/or the ability to advertise in the new catalog then please don’t hesitate to call.   
 
 
Best regards, 
 

 
Howard S. Lichtman 
 
 
 
 

  
 

http://www.humanproductivitylab.com/
mailto:HSL@HumanProductivityLab.com
http://www.telepresencecatalog.com/
http://www.telepresenceoptions.com/Documents/Telepresence%20Options%202010%20Website%20Statistics.pdf
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The Telepresence and Videoconferencing Catalog –  
http://www.TelepresenceOptions.com/en/   
 
We have recently updated the Solution Snapshot Catalog which 
has been renamed: The Telepresence and Videoconferencing 
Catalog .  The Catalog is the most comprehensive catalog of 
telepresence & videoconferencing systems, Managed Service 
Providers and Inter-networking solutions anywhere.   
 
The new catalog is a stand-alone website that we are optimizing for strong placement through search 
engines and direct links as well as a variety of partnerships, syndication, and advertising placement.  
These efforts include:  
 

 
·  A new top level navigation bar that will be linked to the Telepresence Options  website through 

the frame bar that runs through the HPL’s Telepresence Network and a prominent, top level link 
directly from the Telepresence Options’ Main Menu.  

·  A banner ad campaign that will run on the HPL’s website network and other industry websites 
·  Promotion to Telepresence Industry Professionals  
·  Search engine ad campaign 

 
Telepresence Catalog Advertising Options:  
 
Catalog Entries  –  A Catalog Entry  includes: 1-3 Paragraph Description of your Offering, Multiple 
Images, a video that includes  
 
Telepresence Options  sponsors have one entry in the new Telepresence Catalog per Solution 
Snapshot.  A Solution Snapshot, which includes distribution described on  
 
Entries into the catalog without a Snapshot are: $995 per year, 3 for $2575, 5 for $3975, 10 for $6975. 
 
Front Page Featured Solution  – The featured solution section on the 
Telepresence Catalog is a front-page placement.  The placement is limited 
to two companies per month and the ads alternate with each new visitor 
and/or page refresh.  It is the highest profile placement on the site.  The 
ad will link to your Telepresence Catalog Entry.  
 
One Month as the Front Page Featured Solution: $850 Per Month 
Three Months as the Front Page Featured Solution: $1995 
 
Targeted Interior Banner Ad  – Interior banner ads can be targeted to 
specific areas within the catalog. I.E. Telepresence Group Systems, 
Videoconferencing, Managed Services, etc. The placement is limited to 
two companies per month per Catalog Category.  Ads can be directed 
towards a specific catalog entry OR directed towards an external URL.  
Banners are 210 x 450 pixels max.  
 
 
Single Interior Banner Ad Running on Overview/TOC page for One Month                        $595  
Single Interior Banner Ad Running on Overview/TOC page for Three Months            $1595 
Single Interior Banner Ad Running In One Catalog Category for One Month            $395  
Single Interior Banner Ad Running In One Catalog Category for Three Months            $1175 

http://www.telepresenceoptions.com/en/
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Telepresence Options  Website & Print Sponsorship 
 
Telepresence Options 2010  is a multi-vendor sponsored survey of telepresence solutions, 
telepresence managed service providers, telepresence sub-systems and peripherals, and Inter-
networking telepresence.  It is a sponsorship program that supports vendor-neutral technology 
and industry journalism, while providing sponsors access to the largest and highest quality 
audience interested in telepresence systems, telepresence managed services, and inter-
networking solutions for telepresence.   

Sponsorship of Telepresence Options  will place your company's name in front of tens of 
thousands of decision makers, influencers, information gatherers, academics, analysts, and 
others researching their Telepresence Options. Gold Sponsors, Silver Sponsors, and 
Advertisers in the Telepresence Options 2011  Yearbook  receive the ability to place their 
marketing material in an appendix of the yearbook that remains the most cost-effective way to 
distribute your message. 

Telepresence Options  encompasses a number of Internet properties and publications that 
combine to create the largest & highest quality identifiable audience in the world interested in 
telepresence, effective visual collaboration, and inter-networking solutions.  

 
The Telepresence Options Website 
 
The Telepresence Options Website is the #1 
website in the world focused on telepresence 
technologies, telepresence and videoconferencing 
managed services, and inter-networking 
telepresence. The site attracts 20,000+ unique 
visitors per month from over 180+ countries 
around the world. The site is has consistently 
been in the first page of results for the pure 
search term: “Telepresence” and is frequently the 
3rd search result “above the fold”. 
 
The site has a number of main sections: 

·  Main Page – New telepresence product 
announcements (on-stage, group systems, and 
environments, etc), Company Profiles of 
Sponsors, and Solutions Snapshots.   

·  Telepresence News – News articles on telepresence technologies, major industry news,  
·  Telepresence Press Releases – Industry press announcements  
·  The Telepresence Catalog – Currently being updated and about to be relaunched in late April.  
·  Industry Websites – The most authoritative index of links to telepresence, videoconferencing, 

managed service, and inter-networking anywhere.   
·  The Telepresence Calendar – Authoritative Calendar following telepresence & visual 

Collaboration. 
 
 



 

5 
 

 
 

The HPL’s YouTube Channel & Additional Video Conten t 
Aggregation Channels – The HPL’s flagship YouTube Channel has 
over 445+ subscribers, 30,000+ Channel Views and over 1,785,000+ 
views of our posted video content. Telepresence Options sponsors 
have the ability to post video content to the channel which is then 
syndicated on the channel and to our subscribers.  

 
 

 
The Telepresence and Videoconferencing Catalog – We have just 
redesigned our Solution Snapshot Catalog which has been relaunched 
The Telepresence and Videoconferencing Catalog.  It is the most 
comprehensive catalog of telepresence & videoconferencing systems, 
Managed Service Providers and Inter-networking solutions anywhere.   
 
Telepresence Options  sponsors have one entry per Solution 
Snapshot .  Additional Solution Snapshots are: 1 for $2750 per year , 3 
for $7500 , or 5 for $11750.  Entries into the catalog without  Solution 
Snapshots are: 1 for $995 per year, 3 for $2575, 5 for $3975, 10 for 
$6975 per year  
 
The Telepresence Options 2011 Yearbook – The Telepresence Options 2011 Yearbook  is slated to 
be published in March of 2011. Telepresence Options  Sponsors will have one-page versions of their 
Company Profiles and Solutions Snapshots included in the yearbook and the ability to place marketing 
material in the back of the catalog.  
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Telepresence Options  Sponsorship Benefits 
 

Telepresence Options Sponsors receive numerous benefits in accordance with 
their sponsorship level.  
 
Logo/Link  – Sponsors have their corporate logo visible on the front page and all 
interior pages of telepresence options with a link to their website.  
 
Catalog Entry(s)  in the Telepresence and Videoconferencing Catalog  
 
Company Profile  (See This Example for Cisco) The Company Profile is a high-
level overview of your company and its products and service that is illustrated 
and can include a video embed if desired.  The Company profile is promoted 
and distributed across the Internet and in Print in a variety of formats including: 

o Published as a front page article on Telepresence Options  
�  Guaranteed 1 ½ Days as Main Article, Main Page (Below 

the Fold) 6 Weeks!  
�  Triggers Google, Yahoo, Bing News/Web Alerts  
�  Syndicated through Telepresence Options RSS & HTML 

email to hundreds of subscribers  
�  Syndicated Throughout Internet Including: Telepresence 

Industry Professionals (1750+ members), 
Videoconferencing Professionals(6,500+ members), 
Telepresence Forum, & elsewhere 

�  Sent to TelepresenceVTC Twitter – 3300+ followers 
�  Published in the Telepresence Options Telegraph  

(4,300+ Subscribers)  
o Listed in the Company Profile Section of the Telepresence Options  Website 
o One Page Version will be published in the hard copy and PDF versions of the 

Telepresence Options 2011 Yearbook (March 2011) 
 
Solution Snapshot  (See this example for Teliris VirtuaLive) The Solution 
Snapshot is a detailed overview of a specific solution or service offering and 
can include images and a video embed if desired.  The Solution Snapshot is 
promoted and distributed across the Internet and in Print in a variety of formats 
including: 

o Published as a front page article on Telepresence Options  
�  Guaranteed 1 ½ Days as Main Article, Main Page (Below 

the Fold) 6 Weeks!  
�  Triggers Google, Yahoo, Bing News/Web Alerts  
�  Syndicated through Telepresence Options RSS & HTML 

email to hundreds of subscribers  
�  Syndicated Throughout Internet Including: Telepresence 

Industry Professionals (1750+ members), 
Videoconferencing Professionals(6,500+ members), 
Telepresence Forum, & elsewhere 

�  Sent to TelepresenceVTC Twitter – 3300+ followers 
�  Published in the Telepresence Options Telegraph  

(4,300+ Subscribers)  
o Listed in the Telepresence and Videoconferencing Catalog  
o Published in the hard copy and PDF versions of the Telepresence Options 2011 

Yearbook (March 2011) 
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Telepresence Options Website and Yearbook Sponsorsh ip Levels 

 
Gold Sponsorships Benefits  – One Left  for Telepresence Options 2010 .     

·  Logo/link on the front page & Interior Pages of Telepresence Options website 
·  1 Company Profile  (See This Example for Cisco)  
·  3 Solution Snapshots  (See this example for Teliris VirtuaLive)  
·  4 Telepresence Catalog Entries 
·  1 Month Featured Solution on the Telepresence Options Catalog 
·  1 Month Sponsorship of the Telepresence Options Telegraph 
·  4 Pages of Marketing Material in the Telepresence Options 2011 Yearbook 
·  50 Hard Copies of the Telepresence Options 2011 Yearbook plus the ability to purchase 

additional copies at cost + 15% 
 

Gold Sponsorship: $29,500  
    Terms:  Half due immediately and half when draft of hardcopy ships 
 
 
Silver Sponsorship Benefits 

·  Logo/link on the front page & Interior Pages of Telepresence Options website 
·  1 Company Profile  (See This Example for Cisco) 
·  2 Solution Snapshots  (See this example for Teliris VirtuaLive)  
·  2 Telepresence Catalog Entries 
·  2 Pages of Advertising in the Telepresence Options 2011 Yearbook 
·  35 Hard Copies of the Telepresence Options 2011 Yearbook plus the ability to purchase 

additional copies at cost + 15% 
 

   Silver Sponsorship: $18,500  
    Terms:  Half due immediately and half when draft of hardcopy ships 

                
Bronze Sponsorship Benefits 

·  Logo/link on the front page of Telepresence Options  
·  1 Company Profile  (See This Example for Cisco) which will be: 
·  1 Solution Snapshots  (See this example for Teliris VirtuaLive)  
·  1 Telepresence Catalog Entry 
·  1 Video on YouTube Channel 
·  1 Page of advertising in the Telepresence Options 2011 Yearbook  (January 2011) 
·  10 Hard Copies of the Telepresence Options 2011 Yearbook plus the ability to purchase 

additional copies at cost + 15% 
 

   Bronze Sponsorship: $9,750 
      Terms:  Half due immediately and half when draft of hardcopy ships 

 
Additional Solution Snapshots – Additional Solution Snapshots are $2750 a piece or three for 
$7500 and appear as a front page article on the Telepresence Options  website and are featured as 
an article in the Telepresence Options Telegraph  Newsletter, and appear in the Solution 
Snapshot Catalog .  
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This chart breaks down the various benefits on the web and in print for the Telepresence Options 
2010 program and ala carte marketing and advertising opportunities.  
 

 Telepresence 
Catalog 

Solution 
Snapshot 

Bronze 
Sponsorship  

Silver 
Sponsorship  

Gold 
Sponsorship  

 $995 per year $2,750 per year $9,750 $18,500 $29,500 
Volume 
Discount 

3 for $2575 
5 for $3975 
10 for $6975 

3 for $7500 
5 for $11750 
10 for $21,750 

N/A N/A N/A 

Web 
Benefits 

     

Telepresence 
Options 
Website 
Home Page 
& Interior 

  Logo/Link 
Bronze Sponsor 
Section 

Logo/Link 
Silver 
Sponsor 
Section 

Logo/Link 
Gold 
Sponsor 
Section 
(Above the 
Fold) 

Company 
Profile 

  1 1 1 

Solution 
Snapshots 

 1 1 2 3 

Videos on 
YouTube 
Channel 

1 1 1 2 3 

Telepresence 
Catalog 
Entries 

1 1 
 

1 2 4 

Telepresence 
Catalog 
Featured 

$1750 
Per Month 

Includs interior 
category ad 

   One Month 
Included 

Telepresence 
Telegraph 
Sponsorship 

$1350 
Per Edition 

 

   One Edition 
Included 

      
Hardcopy 
Yearbook 
Benefits  

     

Company 
Profile 

  1 1 1 

Solution 
Snapshots 

 $995 to add 
to Yearbook 

1 2 3 

Pages of 
Advertising  

  1 2 4 

Hard Copies   10 35 50 
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Current Telepresence Options  Production Schedule 
 
 
Telepresence Options  Schedule - Within 1 and 1/2 weeks of sponsorship    
 

1. Welcome to Telepresence Options – Front page article welcoming you with logo, 
paragraph about your company, and link to your site. RSS, E-mail, etc. to subscribers 

2. Logo /link on front page/interior pages on Telepresence Options.com 
3. Company Summary/link added to Company Profile Page 

 
Within 2-3 weeks of Sponsorship  
 
Solution Snapshot Summary Added to Solution Snapshot Catalog - (Logo, Image, paragraph 
overview of company’s Solution(s) and link ) 
 
Within 1-3 months: Note: Spread out to keep your ar ticle on the front page longer 
Complete Company Profile as front page article and linked to Company Profile Page 
Complete Solution Snapshot posted as front page article and linked to Company Profile Page 
 
The Telepresence Options 2011 Yearbook 
 
The Telepresence Options 2011 Yearbook  is scheduled to be published in March 2011 with a draft 
available in February.  
 
The Telepresence and Videoconferencing Catalog 
Entries will be posted to the catalog within 3 days.  
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Other Telepresence Marketing Opportunities 

 
Mailing Sponsorship – $27,500 This sponsorship offers the ability to 
sponsor the printing and distribution of the 2011 yearbook which will reach 
2,000+ decision makers, influencers, analysts, journalists, & other VIPs.  This 
is the only  opportunity that Telepresence Options  offers to mail to our 
database of telepresence & visual collaboration decision makers, influencers, 
and VIPs.  The sponsorship includes:  

·  Ability to include your own separate, marketing material which will be 
included with the Yearbook in a mailable magazine bag. (Additional 
postage my apply if your marketing material exceeds 3 ounces) 

·  Sponsor’s Logo and acknowledgement of sponsorship in the cover letter which will accompany 
the yearbook and sponsor’s marketing material in the magazine bag. 

·  Two additional advertising pages which will be included in both the hardcopy and softcopy 
downloadable PDF versions of the publication.  

·  Leads – The 2011 Yearbook will be distributed via Webtorials and the mailing sponsor will have 
the ability to download the complete, high-quality lead information from the 40,000+ strong 
webtorial community. 750-1500+ leads estimated)  

 
 
HPL YouTube Channel – Our YouTube Channel has over 425 
subscribers, over 27,000+ channel views and over 1,700,000+ 
views of our posted video content. Sponsors can post appropriate 
video content to our channel where it is then distributed to our 
subscribers. We also have 9 other video channels on iFilm, Yahoo 
Video, Revver, and other video content aggregation channels 
where we can improve the viral distribution of a particular video.  
 
Promotion of a video to all 9 video channels is $750. 
 
Telepresence Options Videography  – We have produced corporate video  work for 
telepresence, managed services, and inter-networking companies such as Glowpoint, Iformata 
Communications, and Hibernia-Atlantic.  We can handle every aspect of video production or can 
assist with product positioning and concept development.  
 
Telepresence Options Interview – We have interviewed Bob Hagerty of Polycom, Chuck 
Stucki of Cisco, Marc Trachtenberg of Teliris, and other CEOs in the telepresence industry.  The 
interview would: 

·  Appear as a front page article on the Telepresence Options  website with Video Embed 
·  Be published our main Human Productivity Lab YouTube Channel with over 1,700,000+ 

views of our posted content and over 425 subscribers 
·  Be published to our constellation of 9+ video content aggregation sites (Yahoo Video, 

Revver, MySpace, Google Video, iFilm, and others)  
 
 Interview Videography: Depends on Location & Travel 
 $1700 with your crew/editor provided we are already on-site.  
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Sponsorship Agreement  

Telepresence Options 2010, The Telepresence Options Telegraph &  
The Telepresence and Videoconferencing Catalog 
Please Fax Completed Form To (480) 393-5435 

 
Telepresence Options 2010 Program & Catalog Overview  
Telepresence Options 2010 Traffic and Distribution Statistics  

 
Yes! We would like to support the Lab’s research and dissemination activities on Telepresence and 
Visual Collaboration!  By my signature below please secure our sponsorship of Telepresence 
Options 2010. 
 
 
_X________________________________________ 
Authorized Signatory 
 
 
Telepresence Options – Full Program  
 
Select Sponsorship Level: �� Gold $29,500 �� Silver $18,500 �� Bronze $9,750 
 

- Gold Sponsorship Includes:  
o Web: Company Profile, 3 Solution Snapshots, 4 Catalog Entries, 3 Videos, Logo/Link 
o Yearbook: Company Profile, 3 Solution Snapshots, 4 Pages of Advertising, 50 Hardcopies 
o Bonus:  1 Month Sponsorship of  Telegraph Newsletter, 1 Month Featured Catalog Entry 

- Silver Sponsorship Includes:  
o Web: Company Profile, 2 Solution Snapshots, 2 Catalog Entries, 2 Videos, Logo/Link 
o Yearbook: Company Profile, 2 Solution Snapshots, 2 Pages of Advertising, 35 Hardcopies 

- Bronze Sponsorship Includes:  
o Web: Company Profile, 1 Solution Snapshots, 1 Catalog Entries, 1 Videos, Logo/Link 
o Yearbook: Company Profile, 1 Solution Snapshots, 1 Pages of Advertising, 10 Hardcopies 

 
Additional Solution Snapshots – Snapshots are published on the main page of Telepresence Options 
where they are syndicated via RSS, Twitter, Email subscription, & are syndicated all over the Internet 
(See partial list in the Telepresence Options 2010 Overview).  They trigger Google, Yahoo, & Bing Web 
Alerts and become articles in the Telepresence Options Telegraph. Each additional Solution Snapshot 
comes with a Telepresence and Videoconferencing Catalog Entry as well.  
 

� 1 for $2750    �  3 for $7500   �  5 for $11750 
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Telepresence and Videoconferencing Catalog – The Telepresence and Videoconferencing Catalog is a 
stand-alone site that is tied to and promoted by Telepresence Options. Each Telepresence Options sponsor 
gets one Catalog Entry in the Catalog for each Solution Snapshot their sponsorship provides.  Ala Carte 
Catalog Entries and targeted advertising on the site can be purchased whether or not you are a full sponsor 
of Telepresence Options.  Additionally, Telepresence Options sponsors can purchase additional Catalog 
Entries.  
 
Catalog Entries – Include: Primary Image, 1-3 Paragraphs of Text, Link, and Video  on the primary page 
and the ability to include additional images / documents in a sub-page.   
 
  �� 1 for $995 per year  �� 3 for $2575 yr.      �  5 for $3975 yr. �  10 for $6975 yr.  
 
Targeted Advertising in the Telepresence and Videoconferencing Catalog – Companies have the 
opportunity to differentiate themselves with targeted advertising on the Telepresence & 
Videoconferencing Catalog website.  
 
Front Page Featured Solution  – The featured solution section on the Telepresence Catalog is a front-
page placement.  The placement is limited to two companies per month and the ads alternate with each 
new visitor and/or page refresh.  It is the highest profile placement on the site.  The ad will link to your 
Telepresence Catalog Entry and comes with one Targeted Interior Banner Ad that can be linked to an 
external website.  
 
�   $1500 Per Month �� $3250 for Three Months 
 
Targeted Interior Banner Ad  – Interior banner ads can be targeted to specific areas within the catalog. 
I.E. Telepresence Group Systems, Videoconferencing, Managed Services, etc. The placement is limited 
to two companies per month per Catalog Category.  Ads can be directed towards a specific catalog entry 
OR directed towards an external URL.  Banners are 210 x 450 pixels max.  
 
Overview / Table of Contents Page:  � $695 Per Month � $1795 for Three Months 
Individual Category Page:    � $495 Per Month � $1475 for Three Months 
 
Telepresence Options Telegraph - The Telepresence Options Telegraph is a monthly periodical that covers 
telepresence and visual collaboration, video managed services, and inter-networking video.  As of November 11th, 
2010 the Telegraph has over 4,100+ subscribers and is growing at about 50-100+ per month including losses to un-
subscriptions which generally average less than .5% 
 
Telegraph Sponsorship   � $1500 Per Month � $4000 for Three Months 
 
Arming Telepresence Commission Driven Mercenaries – Our open-source competitive overview and 
sales training for telepresence and videoconferencing sales and product management professionals.   
 

�  Call me… I’m interested__________________________ 
�  Call________________________S/He might be interested 

 
HPL Video Content Aggregation Channel Promotion: � Yes! Hook Us Up!   � Nah 
 
Single Video Uploaded to HPL’s Flagship YouTube Channel $Free  ��
Single Video Uploaded to  10 channels    $550  �   
5 Video Package Uploaded to 10 channels    $2,000  ��
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�
 
 
 
Terms  
Telepresence Options – Web Payment (1/2 of the Total) is due immediately (Net 10) & Yearbook 
Remainder (2nd ½ of the total) is Due Upon Release of the Draft (August/Sept)  
 
Telepresence & Videoconferencing Catalog – Due Immediately (Net 10)  
 
Orders Over $20,000 can be split into 2 equal payments due on successive months 
Orders over $40,000 can be split into 3 equal payments due on successive months 
 
Payment Options: 
Company Purchase Order: PO # _____________________________________________ 
 
 
Please bill me in: �� Now  (Net 10)       �� 2 Equal Payments (>$20K) �� 3 Equal Payments (>$40K) 
Credit Card Order:   � Visa     � Master Card       � American Express   � Discover  
 
 
Credit Card # _________________________________ Expiration Date: _____/_____ 
 
Name on Card: _________________________________________ Security #________ 
 
Primary Contact /Authorized Signatory   Billing Address (If different) 
 
____________________________________ ______________________________ 
Contact Name & Title      Contact Name & Title     

____________________________________ ______________________________ 
Company       Company 

____________________________________ ______________________________ 
Address Line 1      Address Line 1 

____________________________________ ______________________________ 
Address Line 2      Address Line 2 

____________________________________ ______________________________ 
City, State, Zip or Postal Code     City, State, Zip or Postal Code 

__________________ __________________ _______________ ______________ 
Contact Phone Number  Email    Contact Phone Number  Email 

 
 
 
 
 
 
 
 
 

Please fax the completed agreement(s) to HSL@HPL@FAX# (480)393-5435 
Thank You for Your Support of our Research! 
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Human Productivity Lab – Consulting 

 
 
HPL Sales Training – Arming Telepresence Commission -Driven Mercenaries  
The Lab conducts an “open-source” competitive overview and sales training for sales organizations 
competing in the telepresence systems, inter-networking telepresence, and telepresence managed 
services provider marketplaces.  The course includes: On-site instruction, consulting time with sales 
managers and product management; and course material for each student.  
Topics Include: 

·  Open Source Overview on Telepresence End-points, Managed Service Providers, and Inter-
networking Solutions – Pros/Cons of various approaches, price points, etc.  

·  Understanding Telepresence Exchange & Inter-company Telepresence 
·  Understanding and shortening the telepresence sales cycle 

 
Fee Includes : Pre-work - time working with company to customize the training program per 
company’s goals, objectives, and specifications, updating the course material to reflect market 
changes since the last time the course was given, and ½ a day of HPL consulting made available to 
your executive, product and sales management for follow up questions.  
 
We have an option for a training session with a C-Level executive to help reps understand the 
buyer’s perspective.                 
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Human Productivity Lab Principals 
 
Howard S. Lichtman – Founder and President 

 
Howard S. Lichtman is a productivity-focused technology futurist, author, 
publisher and consultant with specialties in telepresence and visual collaboration 
to improve organizational and personal productivity. He is the founder and 
president of the Human Productivity Lab , an independent consultancy and 
research firm that helps organizations design telepresence strategies and deploy 
telepresence solutions.  He is the publisher of Telepresence Options, the #1 
website on the Internet covering the telepresence revolution and editor of the 
Telepresence Options Telegraph, the world’s most widely read publication 
covering telepresence technologies. 
 
Mr. Lichtman is also the author and/or co-author of The Inter-Company 

Telepresence and Videoconferencing Handbook (2009), The Telepresence and Videoconferencing 
Exchange Review(2010),  Telepresence, Effective Visual Collaboration and the Future of Global 
Business at the Speed of Light (2006), and  Emerging Technologies for Teleconferencing and 
Telepresence (2005). He is currently working on Telepresence Options 2010. 
 
Mr. Lichtman is a frequent commentator on telepresence, videoconferencing and effective visual 
collaboration and his writings on and analysis of the industry have been featured by US News and World 
Report, Telephony Magazine, CXO Magazine, The Chicago Tribune, Reuters, Pro AV Magazine, Killer 
App Magazine, ABA Banking Journal, Bank Systems and Technology Magazine and CFO Magazine 
among others. 
 
Thomas Kayser  - Managing Director – Europe 

 
 Thomas Kayser is a productivity-focused technology consultant with a wide 
knowledge in telepresence and visual collaboration as well as 
telecommunication and network solutions. He is managing the Human 
Productivity Lab’s Consulting Practice in Europe, an independent consultancy 
and research firm that helps organizations design telepresence strategies and 
deploy telepresence solutions.  
 
Mr. Kayser has worked for various global telecommunication service providers 
and has more than 20 years experience in telepresence, unified communications, 
networking and managed services. He has developed and managed major global 
telepresence deployments. Mr. Kayser holds a degree in Information 
Technology and Theoretical Electrical Engineering from the Ilmenau University 
of Technology, Germany. Mr. Kayser offices outside Frankfurt, Germany. 
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 About the Human Productivity Lab 
 

HPL Consulting 
The Human Productivity Lab is the leading telepresence consulting  firm for global financial institutions, 
multinational telecommunications and pharmaceutical companies, and other Fortune 5000 corporations 
across a broad range of industry sectors. The Lab was founded by Howard S. Lichtman , a productivity-
focused technologist who advises firms how to successfully deploy telepresence to enhance internal and 
external communications, cut costs and improve organizational productivity, and increase bottom line 
revenue. On the vendor side, the Lab works with both established technology brands and emerging 
companies to provide independent, third-party product evaluation, business strategy, sales force training, 
and creative marketing including corporate video production. 
 
 

HPL Publishing 
With over 30,000-plus unique visitors a month from over 180-plus 
countries, HumanProductivityLab.com, TelepresenceCatalog.com, and 
TelepresenceOptions.com rank as the top destinations on the Internet for 
news, research, and analysis on the emerging telepresence industry.  
 
Telepresence Options , the Lab’s annual multi-media overview of 
telepresence, has over 2,000 subscribers to the hard cover Telepresence 
Options Yearbook , while our newsletter, the Telepresence Options 
Telegraph , has over 4,100 subscribers to the representing the largest 
identifiable audience interested in telepresence and effective visual 
collaboration.  

 
 

HPL Sales Force Training 
Arming Telepresence Commission-Driven Mercenaries is the Lab’s competitive overview of the 
telepresence landscape for sales, marketing, and product management organizations.  While maintaining 
confidentiality on forward-looking technology roadmaps, customers, and other sensitive information, the 
Lab offers a comprehensive “open source” overview of the various telepresence systems, managed 
services and inter-networking solutions providers. Employing our “no-holds barred” approach on the pros 
and cons of various offerings, the Lab provides teams with strategies that can shorten sales cycles.  
Many telepresence vendors serving the Fortune 500 have availed themselves of the Lab’s sales force 
training great success. 
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Although the Human Productivity Lab embraces the advances in individual 
and organizational productivity made possible by telepresence and 
effective visual collaboration, our mission is guided by an overarching 
respect for human values and interests.  
 
While Productivity  is our Middle Name  we always put the Human  First. 

                                                                                      
  - Howard S. Lichtman 

 
 
 
 
 
 
 
 
 
 
 
 
 


